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Where do Patients Come Where do Patients Come 
From?From?
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NonNon--Funded AdvertisingFunded Advertising
This makes for the best results in terms of This makes for the best results in terms of 
translating increase patient volumetranslating increase patient volume

National network TV, local network TV, cable National network TV, local network TV, cable 
TV,etcTV,etc
Newspaper Newspaper article(nationalarticle(national--USA); State or USA); State or 
City paper, town paperCity paper, town paper
Magazines Magazines 
Radio interviewRadio interview
Patient educational seminars sponsored Patient educational seminars sponsored 
various various organizations(hospital,variousorganizations(hospital,various groups)groups)
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Funded AdvertisingFunded Advertising
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Funded AdvertisingFunded Advertising

NewspaperNewspaper
DailyDaily
Local weeklyLocal weekly
MagazinesMagazines

written infomercialwritten infomercial
art advertisementart advertisement

RadioRadio
TVTV
MailersMailers
Movie theaterMovie theater
BillboardBillboard
EtcEtc

Web SiteWeb Site
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Web SiteWeb Site
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Marketing in a BoxMarketing in a Box

(Industry Help)(Industry Help)
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Promoting Your Vein PracticePromoting Your Vein Practice
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BrandingBranding

“The go to Doctor for Veins”“The go to Doctor for Veins”
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Branding TopicsBranding Topics

Market OverviewMarket Overview

StrategyStrategy

ImplementationImplementation



Vein Institute of New JerseyVein Institute of New Jersey©©

Market OverviewMarket Overview

Target populationTarget population
Per capita income  > 75GPer capita income  > 75G
Age range 25Age range 25--6464
Geographical areaGeographical area

25 mile rule25 mile rule

Number of Females  (80% of your patients)Number of Females  (80% of your patients)
Number of Males      (20% of your patients)Number of Males      (20% of your patients)
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Marketing StrategyMarketing Strategy

Comprehensive Marketing and public Comprehensive Marketing and public 
relations campaignrelations campaign

That will deliver a message:That will deliver a message:
GO TO PHYSICIANS FOR YOUR VARICOSE GO TO PHYSICIANS FOR YOUR VARICOSE 
VEINSVEINS

Cutting edge, yet proven technologyCutting edge, yet proven technology
Highly experienced, caring MD’sHighly experienced, caring MD’s
A serviceA service--oriented practiceoriented practice
ConvientConvient locationslocations
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Implementing The StrategyImplementing The Strategy

Pulsed Marketing CampaignPulsed Marketing Campaign
Know your seasonsKnow your seasons

Radio AdvertisingRadio Advertising
To create public awareness and brandingTo create public awareness and branding
Spots   built around testimonials about Spots   built around testimonials about 

Results, Benefits and Excellent services
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continued continued 

TV ad?  Expense bang for your $?TV ad?  Expense bang for your $?
Clip art in Clip art in 

MagazinesMagazines
NewspapersNewspapers
EtcEtc

BillboardBillboard
EtcEtc

DEPENDS ON YOUR AREADEPENDS ON YOUR AREA
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Implementing the StrategyImplementing the Strategy

Public RelationsPublic Relations designed to develop:designed to develop:
Media interviewsMedia interviews
Print articlesPrint articles
EtcEtc

Media KitsMedia Kits
ContactsContacts
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Budget???Budget???

What are you trying to What are you trying to 
accomplish?accomplish?
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Think 10% of Your GrossThink 10% of Your Gross
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Folder including practice description, physician CVs, 
articles  and press releases

$2-$4,000Media folder

Budget will depend on final design$10-$25,000Web page design

Should be available from manufacturers$0Patient brochures

One day training plus materials$5-$7,500Staff training

Spring will involve planning and some hits. Will  kick into 
high gear in the fall

$40-$60,000Public relations

“Slim Jim”.  Small C fold pamphlet$10-$15,000Practice brochure

3-4 spots per day, 5 days a week, may alternate stations$75-$125,000Radio spots

Preliminary research and planning$10,000Plan development

CommentsBudgetTool

An Example CampaignAn Example Campaign
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Practice AnalysisPractice Analysis
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AnalysisAnalysis

Look at the businessLook at the business
Marketing and advertising  was it successful?   Marketing and advertising  was it successful?   
trackingtracking
Patients happy?  (survey)Patients happy?  (survey)

AT THE END OF THE DAY DID YOU AT THE END OF THE DAY DID YOU 
ACCOMPLISH INCREASED REVENUE ACCOMPLISH INCREASED REVENUE 
BASED ON YOUR CAMPAIGN?BASED ON YOUR CAMPAIGN?
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ConclusionConclusion
BE SMARTBE SMART

Read the “box”Read the “box”
Interview Marketing companiesInterview Marketing companies

they  should know the “Vein Business”they  should know the “Vein Business”
Need professionals in the business to help Need professionals in the business to help 
implement the campaign.implement the campaign.

YOU HAVE NO TIME TO DO THIS YOU HAVE NO TIME TO DO THIS 
YOURSELF EFFECTIVELY NOR DOES YOURSELF EFFECTIVELY NOR DOES 
YOUR STAFFYOUR STAFF
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Thank you
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EXTRA  EXTRA  EXTRAEXTRA EXTRAEXTRA

Professional Fees DroppingProfessional Fees Dropping



Welcome to theWelcome to the

1313thth Annual MIIT Interventional RadiologyAnnual MIIT Interventional Radiology
and Endovascular Therapy Seminarand Endovascular Therapy Seminar

October 28-30, 2004

Chicago Westin River North Hotel
Downtown Chicago




